
























Boneless Wilson's Certified Festival Hams 
are icon, fully cooked and low in calories. 

While total food intake remains relatively stable, per 
capita consumption of meat and poultry is clearly grow- 
ing (207 pounds per capita in 1965; 223 pounds per 
capita by 1975). People want high-protein, low-calorie 
diets. They're conscious of the value of better nutrition 
for themselves and their children. By 1975, it is estimated 
that meats, poultry, fish, fats and oils will make up almost 
40 per cent of total calorie consumption. 

G s i n i a g * c o m m e d g c  
In addition to upgrading the quslity of his diet with 

greater meat consumption, the modern consumer is putting 
his food dollar into something more than just a basic food 
product. He's buying foods with built-in convenience, 
transferring processing from his kitchen to the factory. 

These and other significant mnds provide a giant 
market into which Wilson & Co. already has many excel- 
lent competitive edges. W i n  has a long-established lead- 
ership in the area of convenience processing. The company 
pioneered and developed many processing and distribution 
techniques commonplace today in the marketing of perish- 
able foods. 

Another growing factor in W i n ' s  marketing plans is 
the mass feeding market: restaurants, hotels, factory and 
other institutional cafeterias, and vending machines. This 
changing food system suggests a new era of food promsing 
technology. By 1975, techniques that seem exotic now will 
be providing the consumer with almost in6nite variety to 
match an increasing sophistication of tastes and life styles. 

More people, more money to spend on quality and 
service, a hungry world to feed - this will be the 1970'6. 
The food industry is a very good one to be in, now and 
tomomw. 

. . .,: , ' 

W i  8 Co, lac. & Sobsidiarks 
,! 

(in -) 
1967. 1966. Increase 1 

I 
sgks ........... .$985,540 $948.617 4% ? 
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Business reorganized as new company / Public owner- 

ship and market for securities established / Motivation 
' 

and other benefits of Project Redeployment realized / 
Listed on American Stock Exchange ! 

, 
Record operating results 

Increased sales and earnings on grocery products to 
record levels /Both processed pork and Certified Big Eye 
pork Loin sales increased / Increased sales of fresh pork, , 

i 
beef and lamb 1 

1 
Began construction of major new pork plant in Logans- , 

port, Indiana / Announced plans for new beef plant in I 

Hereford, Texas / Completed new processed meat product 
plant in New Zealand, and fats and oils plant in Birken- 
head, England 

Fresh Wilson beef for the prolein-rich appetites of AntcrCanv. I 
1 ! 


















































































